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Example  #3-­‐     



  

Example  #4-­‐     

  



  

  

Example  #5-­‐     



  

Example  #6-­‐     

  



  

Example  #7-­‐     with  photos  and  examples  of  work/  accuracy  with  zoom  in  zoom  out  maps/  ease-­‐  more  open  but  leading  to  

  

  



  

Example  #8-­‐     

  



Appendix  H  

Suggested  Reading  

To  prepare  for  this  project  I  read  a  variety  of  authors.  My  own  experience  as  a  craftsman  

has  resonated  with  the  writings  of  both  Mihaly  Csikszentmihalyi  and  Abraham  Maslow,  

and  I  suspected  that  others  would  also  connect  with  this  understanding  of  immersion  

and  importance  of  the  work.  I  wanted  to  reflect  this  somehow  in  the  small  focus  group  

sessions.  Since  the  population  of  people  I  was  working  with  could  not  be  assumed  to  be  

familiar  with  creative  problem  solving,  or  consciously  aware  of  creative  thinking  skills,  

one  area  of  focus  was  the  creation  of  opportunities  and  activities  that  engage  people  in  

the  process  in  a  safe  and  comfortable  way,  while  still  providing  space  for  growth  and  

insight.  I  was  particularly  interested  in  analogies  and  imaginative  imagery,  and  in  the  

organizing  of  large  amounts  of  data.  Additionally,  I  had  an  interest  in  how  computers  

can  affect  or  be  used  to  further  the  creative  process.    
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